STUDY NAME


AIM  2001-2

OBJECTIVE
To test if prototypical and atypical  descriptions of individuals and photographs of couples produce a mood congruent effect.


NOTE: stereotype information for this study was drawn from UBC students in classes.

RUNNING DATES


October 2001 to February 2002

EXPERIMENTERS
Joycelin Ng, Meagan Hasek-Watt, Laura Track and Craig Boutilier. 

RECRUITING PROCESS

sign-up sheets in the Psychology Building

PARTICIPANTS


students

CREDIT/CASH


pay only: 5$for ea. 30min - 15$ for full study
DESIGN



Pilot

factors


3 factors: study mood (happy, sad)





    typicality (avg. or biz)






    couple typicality (matched or mismatched)

usable subjects

32

sess. length and spacing          One session 60mins.

mood measures

mood grid 

mood criterion


criterion: +3 or -3





time: from 10 min up to 30min (5min apart)

post experimental survey
full after session one

